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© Copyright - All rights reserved.

In no way is it legal to reproduce, duplicate, or transmit any part
of this document in either electronic means or in printed format.
Recording of this publication is strictly prohibited and any storage
of this document is not allowed unless with written permission

from the publisher. All rights reserved.

The information provided herein is stated to be truthful and
consistent, in that any liability, in terms of inattention or
otherwise, by any usage or abuse of any policies, processes, or
directions contained within is the solitary and utter responsibility
of the recipient reader. Under no circumstances will any legal
responsibility or blame be held against the publisher for any
reparation, damages, or monetary loss due to the information

herein, either directly or indirectly.

Respective authors own all copyrights not held by the publisher.

Legal Notice:

This book is copyright protected. This is only for personal use. You

cannot amend, distribute, sell, use, quote or paraphrase any part or

Page | 1



the content within this book without the consent of the author or

copyright owner. Legal action will be pursued if this is breached.

Disclaimer Notice:

Please note the information contained within this document is for
educational and entertainment purposes only. Every attempt has
been made to provide accurate, up to date and reliable complete
information. No warranties of any kind are expressed or implied.
Readers acknowledge that the author is not engaging in the

rendering of legal, financial, medical or professional advice.

By reading this document, the reader agrees that under no
circumstances are we responsible for any losses, direct or indirect,
which are incurred as a result of the use of information contained
within this document, including, but not limited to, —errors,

omissions, or inaccuracies.
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Introduction

Goal setting is the process of deciding what you would like to
accomplish and then make a plan to achieve the desired result.
Now while everyone has goals and aspirations, not everyone

knows how to achieve those goals.

Goal setting is a structured process. First you decide on a goal,
then you create a plan to get to that goal and finally you put your
plan in action. It is this final part of the process that presents the
most problems for many people. They easily set a goal and even
devise a plan to get there but hit major roadblocks when executing

their plan.

This book is your know all guide to setting goals and creating
successful strategies to achieve those goals. Topics covered here
will take a look at both personal goals for individual success and
business goals to improve your business rather than any aspect of
personal life. While both types of goals have different purposes,

the essential goal setting process presents no major differences.
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In fact, the same goal setting formula and strategies work for
personal as well as business goals. So without further ado, here is

what you need to know about the strategy-to-execution process.
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